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Executive Summary 
 
Three participants aged 17 to 18 were invited to complete tasks on the existing YE 
Marketplace interface using both a mobile and computer browser. They were asked 
to complete four different tasks: register a student company, edit their student 
company page, add a product and view a company order. The most critical usability 
issues that arose were related to the site navigation and menu icons and the 
registration tutorial. The participants generally liked the simplicity of the website. 

 
  



  
 

 

Methodology 
 
Three young people were invited to take part in the YE Marketplace place student 
side usability tests. All participants use the internet 5 or more times per week, use a 
smartphone, have a home internet connection and have experience using social 
media and e-commerce platforms. 
 
Each participant took part in a 45 minute long in-person usability test at either their 
home or in a public workspace. The tests were conducted in Oxford, UK in June 
2019. 
 
All tests were conducted using both a Samsung Galaxy S8 mobile phone and a Dell 
laptop running Windows 10. Screenbits was used to record video, audio and the 
computer/mobile screen during the tests. Vysor was used to connect the mobile 
screen to the desktop for recording purposes, although the users completed the 
tasks using the mobile phone itself. 
 
Participants were asked to vocalise their thoughts and narrate their actions as they 
moved through the tasks. They were occasionally prompted to elaborate on certain 
comments or actions they made by the moderator. 
 
Test recordings were later analysed by the moderator. Timestamped notes and 
quote transcripts were recorded and later organised into groups based upon their 
content. The generalised themes and results presented here were drawn from the 
material provided by these groups.  
 
 
User Profiles 
 
User 1 
User 1 is an 18 year old man and the son of a Young Enterprise employee. He has 
no prior experience using YE Marketplace. 
 
User 2 
User 2 is an 18 year old woman and is Company Programme alumna (2017/2018). 
She has experience using YE Marketplace from both the student and consumer 
sides. 
 
User 3 
User 3 is a 17 year old woman and the daughter of a Young Enterprise Local 
Volunteer Board member. She has no prior experience using YE Marketplace. 
 
 
Tasks 
Each participant was asked to complete three tasks on the YE Marketplace website 
using the Chrome browser on a Samsung Galaxy S8 and using Microsoft Edge and 
Chrome browsers on a Windows 10 laptop. 
 
Task One - Register 



  
 

 

Participants were asked to use a computer to find YE Marketplace and register a 
student company. Dummy company information (company number, company name 
and email address) were provided for this task. 
 
Task Two – Edit Company 
Participants were asked to edit their student company and add the following 
information to their company profile: 

• Company name: Watering Can Co 

• Description: Top quality watering cans 

• Location: London 

• About us: We are a Young Enterprise company. 

• Website: www.wateringcancoye.com 

• Logo: .jpg image saved on desktop 
 
Task Three – Add Product 
Participants were asked to add a new product to their student company page with 
the following information: 

• Product name: Self Watering Can 

• Description: The watering can that waters itself. 

• Photo: .jpg image saved on desktop 

• Price: £100, discounted to £80 

• Colours: Red, blue 

• Sizes: Small, large 
 
  

http://www.wateringcancoye.com/


  
 

 

Observations 
 
These observations were made based upon review of the usability test recordings. 
They are organised by topic and importance within each page/category. Quotations 
are statements made by the participants during the testing. 
 
The most critical issues have been highlighted in bold and orange. These are 
the issues that most immediately impact the user experience of the website and 
should be rectified first. 
 
 
General Observations 

1. Two of the participants found YE Marketplace through the Young 
Enterprise website (https://www.young-enterprise.org.uk/home/get-
involved/ye-marketplace/). One thought it was the correct page and 
could not figure out how to register on it until the moderator intervened. 
The third participant clicked through to YE Marketplace directly because “my 
student company” was in the URL. 

2. The participant with YE Marketplace experience said that YE Online and 
YE Marketplace are not well integrated. As such, it can be difficult to locate 
one’s student company number. She found hers in old YE Online emails 
during Company Programme 2017/2018. 

3. Many participants liked the simplicity of the site. 
 
“I see the login at the top of the [Young Enterprise website] page and am tempted to 
click it.” 
 
“It’s difficult because YE Online and Marketplace aren’t integrated.” 
 
“I like that it’s clean and simple.” 
 
 
Menu 

1. All three participants struggled to find their orders page. Two said that 
the spanner icon usually means “settings” rather than orders/news. It 
took all participants a few minutes and a fair amount of clicking through 
various menu links before they were able to find orders. This occurred on both 
desktop and mobile. 

2. The two participants without YE Marketplace experience struggled to 
find where they could edit their company information and/or add 
products. 

3. One participant was confused by the logout icon and logged out 
accidentally. 

 
“Settings to me says I want to change my password, not check orders… that should 
be under Your Store.” 
 
“I would think that the spanner means settings.” 
 
“To add company information I’d click ‘Companies’. Oh, these aren’t my companies.” 

https://www.young-enterprise.org.uk/home/get-involved/ye-marketplace/
https://www.young-enterprise.org.uk/home/get-involved/ye-marketplace/


  
 

 

 
“It [the logout button] looks like a ‘source’ button on a TV. I didn’t know it would log 
me out.” 
 
 
Registration 

1. All participants were confused by and stuck within the tutorial at various 
stages throughout the registration process. Because only the next and 
back buttons were bolded (skip/done were greyed out), two of the three 
participants were unable to close the tutorial and instead kept moving 
backwards and forwards through it. All input information into the page without 
reading the tutorial, and two were unable to select a calendar date without first 
closing it. All expressed that they did not think the tutorial was necessary. 

2. The student company number field does not accept lowercase inputs. 
The participant that put the company number in using lowercase characters 
received the error “there is no such registration number.” 

 
“I’m assuming this [the tutorial on page 4] is trying to explain to me what a really 
obvious button does.” 
 
“I understand they [the tutorial popups] are a guide but it’s really confusing. I’d prefer 
not to have it on the screen so you can just fill it [the form] out.” 
 
 
Edit Company 

1. All participants were unsure of where to put the About Us and website 
information. Two eventually found the About Us/links section while one failed 
to complete the task.  

2. All participants were confused by the purpose of the big photo input on 
the edit company page. They did not know whether it was a banner image, a 
product image or a place for the logo. All eventually deduced that the logo 
should go where the smaller image input is. One commented on how it would 
be helpful to have the image dimension requirements listed or to have it 
automatically create white borders around an image that isn’t square so any 
image can fit without being cropped into a square. 

3. Two of the three participants input the website with “www” at the 
beginning. The one that added “http://” did so “because it says it in the grey 
writing in the type box. Otherwise I would have left it blank.” 

4. While all participants successfully input their company description into 
the correct box, some were confused by the placeholder text “these are 
student company profiles”. 

5. Two of the participants did not understand the Google Analytics ID 
section. One looked at what it was using the tutorial and was still confused. 

6. Two of the participants commented that they like the task completion 
bar. 

 
“Maybe I’d put that [about us information] below here [in the description box] 
because I can’t find anything that says About Us.” 
 



  
 

 

“Is it [the big photo placeholder] a banner? It would be helpful to have it first or have 
a description of what it’s for.” 
 
“It would have been easier to go through this page if the fields were labelled instead 
of using the tutorial.” 
 
“It’s a bit confusing that it says ‘student company profiles’. I’d expect it to be a 
description about the people rather than the company… It would make more sense 
to have ‘description’ as the placeholder text.” 
 
“I like the timeline. It gives you a specific order of what to do.” 
 
 
Add Product 

1. Users were confused by the delivery and self pick-up tick boxes. They 
couldn’t tell whether or not the boxes were selected. One person commented 
on how the title “Products.selfenabled” looked like accidental code. 

2. All users originally failed to list multiple specification categories, 
instead creating one column with all four specifications in: small, large, 
red and blue. One user queried why ‘small’ was bolded and then realised that 
a second category could be added with the bolded box listed as the title. She 
then added a second column with the titles Size and Colour. Another user 
pointed out that the singular product weight and width boxes are confusing 
“because it would be different for different sizes”. 

3. All participants encountered an error when trying to input the product 
price. This happened at least two or three times per person before the 
participants were able to successfully input £100. One participant commented 
that the price input box was confusing: “I originally wanted to click £0.00 
because that’s where the price was.” 

4. All users found the discount box confusing. One commented on how the 
box was too small to see the entire 20% number. Another experienced an 
error which caused the overall price to drop to –£120.00 when the discount 
was input. 

5. One user was confused by the product photo. The input box was 
rectangular shaped but when added the photo itself was cropped to a square. 

6. The user with YE Marketplace experience commented on how her 
product fell under two different categories last year. She said it would be 
useful to be able to select multiple categories or subcategories for products 
(eg. education and books). 

7. The user with YE Marketplace experience commented on how she would 
like the option to create a deal without creating a separate product. For 
example, buy 3 get one 1 free. 

 
“Is black in white or white in black [in the tick box] selected? I don’t know which is 
enabled.” 
 
“There’s no subsections in specifications. I’d want to pick both a colour and a size in 
that colour. I’m not sure how to do that here.” 
 
“Is this is the percent they’re going to pay or the percent discount they get?” 


